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Role Profile

	Role title

	Digital Analyst

	Manager job title

	Digital Analytics Manager



	Overall job purpose

	As Digital Analyst, you will be a go-to person for website and app insights across the Vitality UK digital estate, enabling product teams to make decisions based on actionable insights that feed into their development roadmaps and optimisation programmes. This digital estate comprises of the main Vitality.co.uk website, online quote & buy, tools, web forms and logged-in areas used by members, advisers and employers. Your analysis will ensure that these digital solutions are usable, valuable and viable for our customers and meet the commercial needs of our business.

The Digital Analyst role reports into the Digital Analytics Manager. You will be actively involved in the digital data collection process through tagging implementations for web and app products, with support from internal and external development teams. You will support the Digital Analytics Manager in managing our Google Tag Manager account, be involved in container releases and assist in the maintenance of our Google Analytics account. 

This role is suited to digital professionals with 2+ years hands-on tagging implementation through Google Tag Manager and analysis using Google Analytics 4. There will be opportunities to gain exposure to other areas of digital and marketing with support for your career development.




	Dimensions

	Role location
	London (Hybrid)


	Budgetary control (if so what size)
	No


	Number of direct reports (if any)
	0




	Tasks/responsibilities


	
· Working across multiple data sets to support digital product development and marketing colleagues with analysis and liaising with stakeholders across the wider business
· Understanding product opportunities, problems, and potential experiment ideas
· Providing actionable insights and recommendations, to help support prioritisation decisions for improvements or further testing / analysis
· Proactively identify data issues, collaborating with the analytics, technical and technology teams to troubleshoot and solve problems in site tagging, implementation and data quality
· Maintenance of the Google Tag Manager and Google Analytics 360 account
· Reporting, visualising and presenting data to help with data-driven decisions






	Autonomy 
	Tick one

	Mostly works within established procedures or guidelines with supervision from team manager
	

	Receives a moderate level of guidance and direction

	

	Works mostly independently, with minimal guidance

	X

	Works independently, with guidance only in the most complex situations

	

	Typically operates with broad latitude in a complex environment

	




	Problem solving 
	Tick one

	Uses existing procedures to solve routine or standard problems

	

	Identifies and solves a range of problems in straightforward situations; analyses possible solutions and assesses each using standard procedures
	X

	Solves complex problems, takes a new perspective on existing solutions

	

	Interprets internal or external issues and recommends solutions.  Solves complex problems, takes a broad perspective to identify solutions
	

	Solves unique and complex problems that have a broad impact on the business

	





	Peers 
	Tick one

	Works mostly within own team

	

	Works across a number of teams, mostly at own level.  May act as a resource for colleagues with less experience
	X

	Works with teams across the business at all levels

	

	Works mainly with senior management

	




	Projects 
	Tick one

	May assist manager with project tasks, or own small projects

	X

	May lead projects or project steps within a broader project or have accountability for ongoing activities or objectives
	

	May lead functional teams or projects

	

	Leads project teams to achieve milestones or objectives

	

	Please give specific examples, if applicable, of projects the role holder will be involved in, stating if they will be leading all of the project, some of the milestones, or contributing generally.









	Career Level
	Tick one

	Good level of secondary education and has working knowledge and experience in own discipline gained through relevant work experience 
	

	Degree level or equivalent – has in-depth knowledge in own discipline, gained through significant work experience in a relevant role or sector.
	X

	Degree level or equivalent and likely to have professional qualifications. Has specialist level knowledge gained through significant work experience in a relevant role.
	

	Is recognised as an expert within the organisation as a whole and has in depth knowledge of their own function and the wider industry gained through substantial work experience in a relevant role at a similar level.
	

	Please detail specifically the qualifications and experience you expect to see.  Where technical skills are required e.g. Excel, please state if this is basic, intermediate or advanced.

To be successful in this role, you will need:

Essential:
· Strong skills with Google Analytics 4
· Hands-on experience of managing tags, triggers and custom variables in Google Tag Manager and working with data layers
· Have experience communicating findings and recommendations in a clear and effective manner using visual reporting tools and dashboards – preferably Looker Studio and Power BI
· Evidence of a proactive approach to self-improvement and learning
· Excellent attention to detail and problem solving skills
· Good organisational skills to be able to collaborate across multiple product development teams and prioritise tasks according to business importance and sprint deadlines

Desirable:
· SQL skills using Big Query
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